CURRICULUM VITAE

Antonio Ghezzi, Ph.D.

GENERAL INFORMATION
CONTACT DETAILS
Politecnico di Milano antoniol.ghezzi@polimi.it
Department of Management Economics and https://www.som.polimi.it/professor/antonio-
Industrial Engineering ghezzi/
Via Lambruschini 4B https://www.researchgate.net/profile/Antonio-
20156 Milan, Italy Ghezzi-2
Nationality: Italian
Date of birth: October 15, 1983

Marital status:

Married

EDUCATION AND QUALIFICATIONS

Ph.D. (2011)

M.Sc. (2007)

BBA (2005)

Politecnico di Milano — Department of Management, Economics and Industrial
Engineering

Politecnico di Milano — Department of Management, Economics and Industrial
Engineering

Politecnico di Milano — Department of Management, Economics and Industrial
Engineering

2025-present

POSITIONS AND APPOINTMENTS
Full Professor

Politecnico di Milano — Department of Management, Economics and Industrial
Engineering

Teaching Activities at Politecnico di Milano — Department of Management,
Economics and Industrial Engineering

Current appointment

Antonio Ghezzi Curriculum Vitae November, 2024


mailto:antonio1.ghezzi@polimi.it
https://www.researchgate.net/profile/Antonio-Ghezzi-2
https://www.researchgate.net/profile/Antonio-Ghezzi-2

2019-2025

2016-2019

2014-2016

2011-2013

2011-present
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Academic Year 2015/2016-ongoing, Professor of “Strategy & Marketing” (Master of
Science course taught in English - Milan Bovisa campus).

Past appointments

A.Y. 2019/2020, Professor of “Digital Business Innovation” (Master of Science course
taught in English - Milan Bovisa Campus)

A.Y. 2019/2020, Professor of “Hi-tech Startups: creating & scaling up — Part II”’ (Master
of Science course taught in English - Milan Bovisa campus)

A.Y. 2014/2015, Professor of “Business Strategy”, (Master of Science course taught in
English - Como campus).

A.Y. 2007/2008 —2018/2019, Teaching Assistant in 6 Bachelor courses (e.g. Business
Strategy, Economics and Business Management, Production Plants and Organizational
Design) and 3 Master of Science courses (Digital Business Innovation, Business
Strategy, Strategy & Marketing) over Politecnico di Milano’s Milan Bovisa, Como,
Cremona and Piacenza campuses.

Associate Professor

Politecnico di Milano — Department of Management, Economics and Industrial
Engineering

Senior Assistant Professor (RTDB)

Politecnico di Milano — Department of Management, Economics and Industrial
Engineering

Assistant Professor (RTDA)

Politecnico di Milano — Department of Management, Economics and Industrial
Engineering

Post-doc Research Fellow

Politecnico di Milano — Department of Management, Economics and Industrial
Engineering

Core Faculty member — Teaching Areas: Strategic Management, Entrepreneurship &
Entrepreneurial Finance, Digital Transformation

GSOM (Graduate School of Management) — Politecnico di Milano

2020-ongoing, Teaching Area Coordinator for “Entrepreneurship & Entrepreneurial
Finance”.

2022-ongoing, Co-Director of the “Executive Program in Management of the New Space
Economy”.

2021-ongoing, Director of the “International Master in Digital Transformation”
(Specializing Master).

2020, Co-Director of the Startup Boot Camp FLEX.

2019-2022, Co-Director of the Executive Program in Digital Transformation FLEX.
2019-2022, Co-Director of the Executive Program in Digital Transformation Part Time.
2018-2022, Co-Director of the course “Entrepreneurship, Innovation and Startups”.
organized with Polihub — Innovation Park & Startup Accelerator.

Since 2011, coordinator, co-coordinator and/or lecturer of Strategy, Entrepreneurship
and Digital Transformation programs and courses at (i) EMBA (Part Time EMBA,
Evening EMBA, FLEX EMBA, INTERNATIONAL FLEX EMBA), (ii) MBA (FULL
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TIME INTERNATIONAL MBA, PART TIME INTERNATIONAL MBA), (iii)
Management Academy, (iv) Corporate Division, (v) Specializing Masters and (vi) IPA
(Public Administrations and Institutions) divisions at GSOM.

Since 2011, Project Work Tutor for over 90 project works tutored within all GSOM
Divisions.

2007-present Involvement in administrative and institutional tasks

Politecnico di Milano — Department of Management, Economics and Industrial
Engineering

2024-ongoing, DIG co-responsible (with Prof. Claudio Dell’Era, Prof.ssa Chiara
Franzoni and Prof. Josip Kotlar) of “Research Line 1 - Digital technology development
models and processes centred on the person” within the HumanTech Project for the
Department of Excellente (Dipartimento di Eccellenza) 2023-2027.

2023-ongoing, member of the “Research” group (Head: Prof. Enrico Cagno)
2021-ongoing, Professor of “New Space Economy” at the PhD Course “Copernicus
Uptake” — PhD School, Politecnico di Milano.

2020-ongoing, DIG representative at “GEOLAB — Geomatic and Earth Observation
Lab” — Multidisciplinary research Lab at Politecnico di Milano

2019-ongoing, member of the PhD Faculty Board at the PhD program in Management
Engineering (DRIG) — Politecnico di Milano School of Management

2017-2023, member of the “Faculty Management” group (Head: Prof. Raffaella
Cagliano)

2016-ongoing, Professor (with Prof. Emanuele Lettieri, Prof. Guido Micheli and Prof.
Claudia Colicchia) at the PhD Course “Literature Review in Social Sciences and
Engineering - Epistemology of Research in Social Sciences” — PhD in Management
Engineering, Politecnico di Milano.

2015-2021, DIG Representative at the Industrial Engineering Commission for the “State
Exam”.

2015, DIG Representative at the evaluation committee for Erasmus + for Traineeship.
2014-2017, Delegate of the President of the Consiglio del Corso di Studi (CCS), at the
Steering Committee at Como campus.

2007-2024, Member of the Communication, orientation and promotion team at the
Cremona campus.

SCHOLARLY IMPACT AND MAIN BIBLIOMETRIC METRICS

METRICS

=  Scopus indexed publications: 155

* 74 journal articles

» 78 conference proceedings

* 3 book chapters

= 21 AilG GOLD journal publications.

= 5635 Scopus citations.

= 10745 Google Scholar citations.
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Scopus H-index: 38.

INTERNATIONAL JOURNAL EDITORIAL BOARDS MEMBERSHIP AND INVOLVEMENT

Since 2018, Editorial Board member for the journal Technological Forecasting and Social Change
(Scopus Q1, WOS Q1, AilG GOLD, Impact Factor 12.9)

Since 2017, Editorial Board member for the journal Production (Scopus).
Since 2017, Editorial Board member for the Journal of Business Models.

2014: Guest Editor for the International Journal of Information Management (Scopus, ISI, AilG
SILVER), Special Issue entitled “Special Issue on Unleashing the Disrupting Power of Social
Media: Reprise and Way Forward”.

2014: Guest Editor for Business Process Management Journal (Scopus, AilG SILVER), Special
Issue entitled “Reinventing Managerial Processes: How to Effectively Leverage the Tensions
Underlying Management Innovation”.

Since 2010, Reviewer for over 40 scientific international journals (e.g., Journal of Business
Venturing, Research Policy; Long Range Planning, Journal of Product Innovation Management.
International Journal of Management Reviews, Technovation, Journal of Business Research, Journal
of Small Business Management, Scandinavian Journal of Management, Business Horizons,
International Business Review, R&D Management, Creativity and Innovation Management, Journal
of Cleaner Production, Journal of Small Business Management, Electronic Markets, Technological
Forecasting & Social Change, Innovation — Management, Policy and Practice, Industry and
Innovation, Management Research Review, Sage Open, Journal of Business Models, Journal of
Product Innovation Management, Information and Management, International Journal of Electronic
Commerce, Business Process Management Journal, International Journal of Information
Management, Management Decision, Journal of Information Technology, Journal of Information
Technology Management, Technology Analysis and Strategic Management, IEEE Transactions on
Engineering Management, Transactions on Emerging Telecommunications Technologies, IEEE
Transactions on Wireless Communications, I[EEE IT Professional).

HONORS AND AWARDS

Award winner of the Politecnico di Milano’s School of Management Research Impact Prize
(Years 2015-2017). Category: “Overall Impact — Academia, Policy and Practice”, Project on
“Entrepreneurship and Startup Development”.

Award winner of the Politecnico di Milano’s School of Management Research Impact Prize
(Years 2013-2015). Category: “Impact on Academic Community”, Project on “Mobile Services”.

Best Paper Award Nominee at the 18" International Conference on Enterprise Information Systems
(ICEIS 2016).

Best Paper Award Nominee at the 47" Hawaii International Conference on System Sciences 2014
(HICSS 2014);

Best Paper Award Nominee at the 10th International Conference on E-Business (ICE-B 2012);

Best Paper Award — 1st Runner Up at the Pacific Telecommunications Council 2010;
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Best Paper Award Nominee at the 7th International Conference on E-Business (ICE-B 2009);

Best Paper Award Nominee at the 11th International Conference on Enterprise Information Systems
(ICEIS 2009).

ROLE AT INTERNATIONAL AND NATIONAL CONFERENCES & RESEARCH SEMINARS

Organizer of the Track “Space Economy: Beyond and beneath the sky” at the 2024 XXXV RSA
(Riunione Scientifica Annuale) AilG — Palermo, October 10-11, 2024.

Organizer of the event “Making entrepreneurship disciplined and scientific to drive startup’s
success: a talk with Prof. Bill Aulet — Massachusetts Institute of Technology (MIT)”, Politecnico di
Milano’s School of Management & Polihub, Milan, March 26™ 2019.

Organizer of the Special Track “Session 3: Digital transformation, business model and
entrepreneurship” at the 2nd Digital Transformation and Strategy Forum held at Cass Business
School, City, University of London, September 10, 2018.

Keynote Speaker on “Digitally-enabled Business Model Innovation” at the 40th R&D Management
Conference (RADM 2018) held in Milan, Italy, July 1-4, 2018.

Track Chair for the Track “Digitally-Enabled Business Model Innovation” at the 40" R&D
Management Conference (RADM 2018) held in Milan, Italy, July 1-4, 2018.
Organizer of the event “Sharing Economy: from ownership to access. Digital Innovation Talk”,

Politecnico di Milano’s School of Management, Milan, March 26" 2018
Organizing Chair at the XXIV RSA (Riunione Scientifica Annuale) AilG 2013, “Entrepreneurship,
Innovation and the Engine Of Growth”, Milan, October 17-18, 2013.

Invited speaker at the 10th International Conference on Mobile Business (ICMB 2011), held in
Como, Italy, Jun. 19-21, 2011.
Standing Committee Member at the International Conference on Mobile Business (ICMB) (from

2009 onward);

Track Chair at the 8" International Forum on Knowledge Asset Dynamics (IFKAD 2014), Track on
“Management Innovation”;

Program Committee Member of International Conference on Mobile Business (ICMB) (from 2008
onward);

Program Committee Member of the Hawai’i International Conference on System Sciences (HICSS)
(from 2012 onward);

Program Committee Member of the International Conference on Electronic Commerce (ICEC) (from
2013 onward);

Program Committee Member of the Continuous Innovation Network (CINet) (from 2013 onward);
Invited Session Chair to 8 international conferences;

Speaker at 30 editions of 19 international conferences.

SCIENTIFIC RESPONSIBILITY AND RESEARCH COMMITMENT IN FUNDED

PROJECTS

INTERNATIONAL FUNDED PROJECTS

In 2024-2026 (expected project deadline), DIG Scientific Coordinator of DiglT — Support to the
strategic plan for the information society of Mozambique through tech-hubs for digital excellence—
Italian Agency for Development Cooperation (AICS).
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o Funding: € 169,000
In 2015-2017, Scientific Coordinator of the “Entrepreneurship” stream within CREA (Creativity &
ICT for new entrepreneurship), a two-years project funded by Horizon2020, the European
Programme for research and innovation.

o CREA hosts a European Network of Summer Academies for the development of innovative
business ideas focused on Creativity and ICT and a Business Idea Contest to bring closer
investors, business angels and start-ups.

o Project information: Grant agreement ID: 644988. Funded under: H2020-EU.2.1.1. Overall
budget: € 1.559.422,50. EU Contribution: € 1.468.896,37. Coordinated by: Politecnico di
Milano, Italy.

In 2010-2013, Research Coordinator and co-Work Package Leader of “ETICS” (Economics and
Technologies for Inter-Carrier Services), a 3-years EU project funded within FP7 (FP7/2007-2013).
Leader of WP3: Economy & Regulation. (Project approved by EC’s Reviewers with the assessment
“Good”).

o FP7 Project Contract Number: INFSO-ICT-248567

o Start Date: 2010-01-01

o Duration: 36 months

o End Date: 2012-12-31

o Project Total Cost: 12.8 million euro

o EC Contribution/Funding: € 8 million euro

In 2005, Researcher and Deliverable coordinator of “NOBEL” (Next Generation Optical Broadband
Network for European Leadership), a 3-years EU project funded within FP5 (FP5-IST) (in Jun.-Oct.
2005).

NATIONAL FUNDED PROJECTS

In 2023-2025 (expected project deadline), Principal Investigator (PI) and Scientific Coordinator for
PRIN (Progetto di Ricerca di Rilevante Interesse Nazionale), 2022 Call, titled “Unlocking the
potential of New Space Economy for Circular Economy”. Partners: Politecnico di Milano,
Politecnico di Torino, Politecnico di Bari.

o Project information: project code P2022S3KE9; duration 24 months; MUR Contribution and
total cost € 245,977.

In 2019-2021, Scientific Responsibility for Task “Strategy & Organization” within Unit 2 of PRIN
(Progetto di Ricerca di Rilevante Interesse Nazionale), 2017 Call, titled «Entrepreneurs As
Scientists: When and How Start-ups Benefit from A Scientific Approach to Decision Making”.
Partners: Politecnico di Milano, Politecnico di Torino, Universita Commerciale Luigi Bocconi.

o Project information: project code 2017PM7R52; duration 36 months; Main ERC Field SH -
Social Sciences and Humanities; ERC subfields SH1 9, SH1 10, SH1 11; admitted cost €
772,519; MIUR contribution € 600,764.

In 2014, Scientific, coordination and organizational responsibility as Coordinator within the national
research project admitted to regional funding called "Puglia@Service" (Internet-Based Services
Engineering for the structural development of an 'intelligent' territory PUGLIA@SERVICE).

o Project information: Funding received from the European Regional Development Fund (total
cost: € 13,459,712). Coordinator of the research project module "New entrepreneurship and
startups". (Cod. PON02 00563 3489339).

APPLIED RESEARCH PROJECTS

Since 2020, Scientific Coordinator and Scientific Director of the “Space Economy Observatory” at
the Politecnico di Milano School of Management’s Osservatori Digital Innovation Research Center
(https://www.osservatori.net/space-economyy/).

o Total funding from Partners and Sponsors: € 700,000
Since 2014, Scientific Director of the “Hi-tech Startups & Scaleups Observatory” at the Politecnico
di Milano School of Management’s Osservatori Digital Innovation Research Center
(https://www.osservatori.net/startup-scaleup-hi-tech/).

o Total funding from Partners and Sponsors: € 150,000
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Since 2014, Scientific Advisor of the Startup Intelligence Observatory at the Politecnico di Milano
School of Management’s Osservatori Digital Innovation Research Center.

o Total funding from Partners and Sponsors: € 8,5 million
In 2006-2014, Researcher and Senior Researcher in the Mobile area Observatories (e.g. Mobile
Content, Internet and Apps, Mobile Marketing & Service, Mobile Payment) at the Politecnico di
Milano School of Management’s Osservatori Digital Innovation Research Center.

RESEARCH ACTIVITY

RESEARCH INTERESTS

Antonio Ghezzi’s research activity has been largely dealing with Strategy, Entrepreneurship and Digital
Transformation for both for incumbent firms and for startups and new ventures, investigated and interpreted
through the theoretical lens of the “Business Model” and the related constructs. The research methodology
privileged in the largest share of the research performed is qualitative (e.g., case study, collaborative
research), although quantitative or mixed methodologies have been employed in several published studies.
More specifically, his studies focus on three streams of research that are highly complementary and
synergistic:

A. Strategy formulation, execution and innovation through Business Model Design and Innovation;

B. Entreprencurial Strategy, Scientific Approach to Entrepreneurship and Lean Startups Approaches

for Business Model Experimentation and Validation;

C. Digital Transformation, Digital Innovation, Digital Business Strategy and Digitally-enabled

Business Model Innovation

A. Strategy formulation, execution and innovation through Business Model Design and Innovation

The main objectives and research questions related to this research stream are:

To investigate the relationship between the concept and construct of the “business model” (BM) and
other theories and strategic concepts, so as to contribute to strengthening the theoretical and practical
foundations of the research topic related to the business model. In particular, research in this area
focused on deepening the link between the strategic formulation process at Business level and the
BM design process, identifying the role of the latter in the implementation and strategic execution
phase, as well as studying the dynamics related to the Business Model Innovation (BMI) process in
relation to Strategic Innovation;

To model frameworks and taxonomies that describe the specific roles of players in the value network
in the Mobile Telecommunications, Future Internet, Digital Technologies markets and the Space
Industry and the New Space Economy, so as to highlight the similarities and idiosyncrasies to be
considered when designing their specific BM;

To comparatively study some specific cases of BM design & innovation in relation to: phenomena
such as (i) “servitization” of product companies towards the introduction of services (digital and
non-digital), (ii)) BM development process for incumbent actors vs startups, and (iii) relational
dynamics in the creation of BM networks within value networks. These studies were carried out by
combining the business model theory with other managerial theories, such as (i) “technology
adoption and diffusion theory”, (ii) “disruptive innovation theory” (iii) “resource-based view of the
firm”, (iv) “value network theory” and (v) sensemaking theory.

B. Entrepreneurial Strategy, Scientific Approach to Entrepreneurship and Lean Startups Approaches
for Business Model Experimentation and Validation;
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The main objectives and research questions related to this research stream are:

to study how and in what ways the business model (intended as the value architecture for new
ventures and startups) can constitute a new unit of analysis that connects the research domain of
Entrepreneurship (characterized by an “Opportunity-seeking behavior and related actions™) with that
of Strategy (which is characterized by "advantage-seeking” behavior and actions), so as to provide
the theoretical foundation for the development of the Strategic Entrepreneurship research domain;
investigate how startups in the context of Hi-tech and Digital Entrepreneurship can formulate and
execute an entrepreneurial strategy by designing, testing and validating their BM through a scientific
approach to entrepreneurship, which in turn is characterized by a systematic recourse to the phases
of hypothesizing, experimenting and testing and refutation of the hypotheses that lead to the
abandonment, pivoting or validation of the original BM;

to harmonize from both a theoretical and a practical point of view a set of methodologies developed
by the business community to validate the startup BM, with particular reference to Lean Startups,
Customer Development, Disciplined Entrepreneurship, Agile Development and Growth Hacking,
combining them with 'within the overall framework called “Lean Startup Approaches” and explicitly
relating them with: entrepreneurial and strategic theories such as “Opportunity Creation”,
“Effectuation”, "”Entrepreneurial Bricolage”, “Business Model Innovation”, “Organizational
Learning", “Real Options” and “New Product Development”; and traditional practitioner approaches
such as the business planning process;

to study how new businesses and startups fit into a wider “Entrepreneurial Ecosystem”, interacting
with actors such as investors (formal, informal and Corporate), business incubators and accelerators,
consolidated companies (Small-Medium Enterprises and Large Enterprises), industrial districts,
Universities, Research Centers and Institutions. These studies were carried out by combining
entrepreneurial and strategic theories such as “Strategic Entrepreneurship”, “Corporate
Entrepreneurship”, “Entrepreneurial Orientation”, “Sustainable Entrepreneurship”, “Business Model
Innovation”, “Resouce-based view”, “Agglomeration Dynamics”, “Digital Open Innovation” and
“Co-Creation”.

C. Digital Transformation, Digital Innovation, Digital Business Strategy and Digitally-enabled Business
Model Innovation

The main objectives and research questions related to this research stream are:

to investigate the role of digital technologies and innovations (e.g. Artificial Intelligence, Big Data &
Machine Learning, Internet of Things, Blockchain, Cloud Computing, Industry 4.0, Mobile
technology) as an enabler or barrier for the Business Model Innovation process of consolidated
actors, identifying how Digital Innovation impacts on the processes of creation, transfer and capture
of value;

to analyze the antecedents, moderators, mediators and results of the process called "Digitally-
enabled Business Model Innovation", also studying the relationship between a BM enabled by digital
technologies and the process of formulating an overall Digital Business Strategy;

to study the phenomenon of “Digital Transformation” deriving from the introduction of Digital
Innovation within consolidated companies (e.g. Digital Transformation of manufacturing companies
through the adoption of digital technologies with a view to servitization and transition to an Industry
4.0 paradigm), also with reference to: emerging organizational roles (e.g., “digital champions”),
processes of collaboration with new companies and startups from an “Open Digital Innovation”
perspective.

TEACHING ACTIVITY

PhD COURSES AND SEMINARS

Antonio Ghezzi Curriculum Vitae November, 2024



-9-

Professor (with Prof. Emanuele Lettieri, Prof. Guido Micheli and Prof. Claudia Colicchia) at the
PhD Course “Literature Review in Social Sciences and Engineering - Epistemology of Research in
Social Sciences” — at DRIG, PhD in Management Engineering, Politecnico di Milano.

2021-ongoing, Professor of “New Space Economy” at the PhD Course “Copernicus Uptake” — PhD
School, Politecnico di Milano.

In 2013, PhD Seminar “Revisiting Business Strategy under Discontinuity” given to PhD Candidates
at the Department of Business Sciences — Universita di Bologna (December 10", 2013,
http://www.scienzeaziendali.unibo.it/it/ricerca/seminari-di-dipartimento/index.html).

In 2011, Lecture “Business Models, A General View”. given at the Master Joint EuroNF and ETICS
PhD Course «Economics and Technologies for InterCarrier Services», Telecom ParisTech, Paris,
France (October 17th to 21st, 2011, http://conferences.telecom-bretagne.eu/phdcourse).

In 2012-2014, Course coordination of “Business Strategy” at DRIG School (Dottorato di Ricerca in
Ingegneria Gestionale), Politecnico di Milano — Department of Management, Economics and
Industrial Engineering (2012-2013-2014).

EXECUTIVE EDUCATION

Politecnico di Milano’s Graduate School of Management (GSOM)

2020-ongoing, Teaching Area Coordinator for “Entrepreneurship & Entrepreneurial Finance”
2022-ongoing, Co-Director of the “Executive Program in Management of the New Space Economy”
2021-ongoing, Director of the “International Master in Digital Transformation” (Specializing
Master)

2020, Co-Director of the Startup Boot Camp FLEX

2019-2022, Co-Director of the Executive Program in Digital Transformation FLEX

2019-2022, Co-Director of the Executive Program in Digital Transformation Part Time

2018-2022, Co-Director of the course “Entrepreneurship, Innovation and Startups” organized with
Polihub — Innovation Park & Startup Accelerator.

Since 2011, coordinator, co-coordinator and/or lecturer of Strategy, Entrepreneurship and Digital
Transformation programs and courses at (i) EMBA (Part Time EMBA, Evening EMBA, FLEX
EMBA, INTERNATIONAL FLEX EMBA), (ii) MBA (FULL TIME INTERNATIONAL MBA,
PART TIME INTERNATIONAL MBA), (iii) Management Academy, (iv) Corporate Division, (V)
Specializing Masters and (vi) IPA (Public Administrations and Institutions) divisions at GSOM
Since 2011, Project Work Tutor for over 90 project works tutored within all GSOM Divisions.

INTERNATIONAL INSTITUTIONS

In 2015-2017, Professor of Strategic Management (Bachelor level) at IES (Institute for European
Studies) abroad, Milan (www.IESabroad.org).

Lecturer of ICT Management (Prof. Raffaello Balocco) at the Universita della Svizzera Italiana
(Lugano campus), Management Engineering (2011). Course taught in English.

BACHELOR

Assistant Professor and Lecturer/Teaching Assistant in:

Economics and Business Management (Prof. Mariano Corso) — Politecnico di Milano (Cremona
Campus), Management Engineering and Computer Science Engineering (2007-2008-2009-2010-
2011-2012-2013-2014-2015-2016);

Antonio Ghezzi Curriculum Vitae November, 2024


http://www.scienzeaziendali.unibo.it/it/ricerca/seminari-di-dipartimento/index.html
http://conferences.telecom-bretagne.eu/phdcourse
http://www.iesabroad.org/

-10 -

Production Plants and Organizational Design (Prof. Filippo Renga — Prof. Maria Caridi) —
Politecnico di Milano (Piacenza Campus), Mechanical Engineering (2011-2012-2013-2014);
Production Plants and Organizational Design (Proff. Giovanni Toletti — Enrico Cagno) — Politecnico
di Milano (Milan Campus), Mechanical Engineering (2009);

Economics and Business Management (Prof. Giovanni Toletti) — Politecnico di Milano (Milan
Campus), Aerospace Engineering (2008);

Economics and Business Management (Prof. Federico Frattini) — Politecnico di Milano (Como
Campus), Management Engineering and Computer Science Engineering (2008);

Economic Analysis of Projects (Prof. Filippo Renga) — Politecnico di Milano (Cremona Campus),
Environment & Energy Engineering (2008-2009).

MASTER OF SCIENCE

Professor in:

AY. 2015/2016-ongoing: Strategy and Marketing — Politecnico di Milano (Milan Campus),
International students of Management Engineering and Computer Science Engineering. Course
taught in English.

A.Y. 2019/2020, Professor of “Digital Business Innovation” — Politecnico di Milano (Milan
Campus), International students of Management Engineering and Computer Science Engineering.
Course taught in English.

A.Y. 2019/2020: Hi-tech Startups: Creating & Scaling up — Politecnico di Milano (Milan Campus),
International students of Management Engineering and Computer Science Engineering (2014-2015).
Course taught in English.

A.Y. 2014/2015: Business Strategy — Politecnico di Milano (Como Campus), International students

of Management Engineering and Computer Science Engineering (2014-2015). Course taught in
English.

Teaching Assistant and Lecturer in:

AlY. 2016/2017, 2017/2018, 2018/2019: Digital Business and Market Innovation (Prof. Raffaello
Balocco) - Politecnico di Milano (Milan Campus), International students of Management
Engineering and Computer Science Engineering. Course taught in English.

A.Y. 2014/2015: Strategy and Marketing (Prof. Andrea Rangone) - Politecnico di Milano (Milan
Campus), International students of Management Engineering and Computer Science Engineering
(2014-2015). Course taught in English.

A.Y. 2009/2010, 2010/2011, 2011/2012, 2012/2013, 2013/2014, 2014/2015: Business Strategy
(Prof. Andrea Rangone) — Politecnico di Milano (Como Campus), International students of
Management Engineering and Computer Science Engineering. Course taught in English.

STUDENTS SUPERVISION

Since 2011, 11 Ph.D. Candidates supervised or currently under supervision: Dr. Andrea Cavallaro
(2011-2015); Dr. Angelo Cavallo (2015-2018); Dr. Milan Jocevski (2015-2019); Dr. Silvia Sanasi
(2019-2022); Dr. Jacopo Manotti (2020-2023); Dr. Stefano D’Angelo (2020-2024); Dr. Mattia
Magnaghi (2021-ongoing); Dr. Niccolo Ulderico Re (2022-ongoing); Dr. Davide Moiana (2023-
ongoing); Dr. Rita Giordano (2024-ongoing); Ying Zhang (2024-ongoing).

Since 2019, 5 International visiting PhD Candidates hosted.

Since 2017, Discussant or Opponent for 8 PhD Candidates.
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Since 2008, Over 200 Students supervised for M.Sc. Thesis.
Since 2010, over 250 MBA or Executive students tutored.

ADMINISTRATION TASKS

INVOLVEMENT IN ADMINISTRATION ACTIVITIES AT POLITECNICO DI MILANO

2024-ongoing, DIG co-responsible (with Prof. Claudio Dell’Era, Prof.ssa Chiara Franzoni and Prof.
Josip Kotlar) of “Research Line 1 - Digital technology development models and processes centred
on the person” within the HumanTech Project for the Department of Excellente (Dipartimento di
Eccellenza) 2023-2027.

2023-ongoing, member of the “Research” group (Head: Prof. Enrico Cagno)

2021-ongoing, Professor of “New Space Economy” at the PhD Course “Copernicus Uptake” — PhD
School, Politecnico di Milano.

2020-ongoing, DIG representative at “GEOLAB — Geomatic and Earth Observation Lab” —
Multidisciplinary research Lab at Politecnico di Milano

2019-ongoing, member of the PhD Faculty Board at the PhD program in Management Engineering
(DRIG) — Politecnico di Milano School of Management

2017-2023, member of the “Faculty Management” group (Head: Prof. Raffaella Cagliano)
2016-ongoing, Professor (with Prof. Emanuele Lettieri, Prof. Guido Micheli and Prof. Claudia
Colicchia) at the PhD Course “Literature Review in Social Sciences and Engineering - Epistemology
of Research in Social Sciences” — PhD in Management Engineering, Politecnico di Milano.
2015-2021, DIG Representative at the Industrial Engineering Commission for the “State Exam”.
2015, DIG Representative at the evaluation committee for Erasmus + for Traineeship.

2014-2017, Delegate of the President of the Consiglio del Corso di Studi (CCS), at the Steering
Committee at Como campus.

2007-2024, Member of the Communication, orientation and promotion team at the Cremona campus.

INVOLVEMENT IN TECHNOLOGY TRANSFER, SPIN-OFFS AND STARTUPS
CREATION, COACHING AND MENTORING

Since 2024, Co-founder of B4Log, logistics and distribution multisided platform innovative startup
founded on April 19", 2024 and accredited as Politecnico di Milano’s Spin-off (Societa Spin-Off
non partecipata - Verbale del Consiglio di Amministrazione del Politecnico di Milano del
26/03/2024).

Since 2018, Co-founder and Member of the Board of Directors of Orapesce, Digital eCommerce
innovative startup founded on March 16™, 2018 (total funding as of November 2024, € 3 million).
Since 2018, Startup Coach and guest speaker at “Switch to Product”, Polihub (Innovation Park and
Startup Accelerator) and Politecnico di Milano’s Technology Transfer Office entrepreneurial
empowerment program.

In 2013-2014, involved in the development and launch of two Startups related to Mobile social
commerce and Mobile event management.
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LIST OF PUBLICATIONS

INTERNATIONAL REFEREED INDEXED JOURNALS

[1] Manotti, J., Sanasi, S., & Ghezzi, A. (2025). Sustainable business model innovation: A technology
affordance perspective in the New Space Economy. Technovation, 143, 103226.

[2] Magnaghi, M., Ghezzi, A., & Rangone, A. (2025). 5G is not just another G: A review of the 5G business
model and ecosystem challenges. Technological Forecasting and Social Change, 215, 124121.

[3] Sanasi, S., Artusi, F., Bellini, E., & Ghezzi, A. (2024). Meaning is in the eye of the beholder:
Reconciling business model design with customer meaning-making. Long Range Planning, 102484
(forthcoming). DOI https://doi.org/10.1016/].1rp.2024.102484

[4] Zoccarato, F., Lettieri, E., Radaelli, G., Ghezzi, A., & Toletti, G. (2024). Taking Science Fiction
seriously: Unveiling its relationship with employee’s Innovative Work Behavior. Technovation, 136,
103071. ISSN 01664972. DOI 10.1016/j.technovation.2024.103071

[5] Sanasi, S., & Ghezzi, A. (2024). Pivots as strategic responses to crises: Evidence from Italian companies
navigating Covid-19. Strategic Organization, 22(3), 495-529. ISSN 14761270. DOI
10.1177/14761270221122933

[6] D'angelo, S., Ghezzi, A., & Cavallo, A. (2024). Digital Skills Mobilization within Incumbent
Organizations: The Agentic Role of Digital Champions. British Journal of Management, 35 (2), 594 —
612. ISSN 10453172. DOI 10.1111/1467-8551.12810

[7] Leso, B. H., Cortimiglia, M. N., Ghezzi, A., & Minatogawa, V. (2024). Exploring digital transformation
capability via a blended perspective of dynamic capabilities and digital maturity: a pattern matching
approach. Review of Managerial Science, 18(4), 1149-1187. ISSN 18636683. DOI 10.1007/s11846-
023-00692-3

[8] Sansone, G., Ghezzi, A., Landoni, P., & Rangone, A. (2024). Students' Entrepreneurial Engagement and
Student Entrepreneurship: Do Coding and Digital Skills Matter?. IEEE Transactions on Engineering
Management.

[9] D’Angelo, S., Cavallo, A., Ghezzi, A., & Di Lorenzo, F. (2024). Understanding corporate
entrepreneurship in the digital age: a review and research agenda. Review of Managerial Science, 1-56.
ISSN 18636683. DOI 10.1007/s11846-024-00730-8

[10]  Zoccarato, F., Ghezzi, A., Lettieri, E., & Toletti, G. (2024). Technological Scanning for Foresight:
The case of Metaverse applications for Healthcare. Futures, 164, 103476.

[11]  Sanasi, S., Ghezzi, A., & Cavallo, A. (2023). What happens after market validation?
Experimentation for scaling in technology-based startups. Technological Forecasting and Social
Change, 196, 122839. ISSN 00401625. DOI 10.1016/j.techfore.2023.122839

[12] Benitez, G. B., Ghezzi, A., & Frank, A. G. (2023). When technologies become Industry 4.0
platforms: Defining the role of digital technologies through a boundary-spanning perspective.
International Journal of Production Economics, 260, 108858. ISSN 09255273. DOI
10.1016/j.1jpe.2023.108858

[13] Magistretti, S., Sanasi, S., Dell'Era, C., & Ghezzi, A. (2023). Entrepreneurship as design: A design
process for the emergence and development of entrepreneurial opportunities. Creativity and Innovation
Management, 32(1), 5-21.

[14] Leso, B. H., Cortimiglia, M. N., & Ghezzi, A. (2023). The contribution of organizational culture,
structure, and leadership factors in the digital transformation of SMEs: a mixed-methods approach.
Cognition, Technology & Work, 25(1), 151-179.

[15] Cavallo, A., Burgers, H., Ghezzi, A., & Van de Vrande, V. (2022). The evolving nature of open
innovation governance: A study of a digital platform development in collaboration with a big science
centre. Technovation, 116, 102370. ISSN 01664972. DOI 10.1016/j.technovation.2021.102370.
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[16] Montanaro, B., Cavallo, A., Giudici, G., & Ghezzi, A. (2022). Determinants of the exit value in
European venture capital-backed technology startups. Competitiveness Review: An International
Business Journal, 32(7), 62-84.

[17]  Ghezzi, A., Cavallo, A., Sanasi, S., & Rangone, A. (2022). Opening up to startup collaborations:
open business models and value co-creation in SMEs. Competitiveness Review: An International
Business Journal, 32(7), 40-61.

[18] Ghezzi, A. (2022). Competitive empathy: sharing values and strategies with rivals. Journal of
Business Strategy, 43(6), 357-364.

[19] Sanasi, S., Manotti, J., & Ghezzi, A. (2021). Achieving agility in high-reputation firms: Agile
experimentation revisited. IEEE Transactions on Engineering Management, 69(6), 3529-3545.

[20]  Cavallo, A., Ghezzi, A., & Sanasi, S. (2021). Assessing entrepreneurial ecosystems through a
strategic value network approach: evidence from the San Francisco Area. Journal of Small Business
and Enterprise Development, 28(2), 261-276.

[21]  Latilla, V. M. M., Urbinati, A., Cavallo, A., Franzo, S., & Ghezzi, A. (2021). Organizational re-
design for business model innovation while exploiting digital technologies: A single case study of an
energy company. International journal of innovation and technology management, 18(02), 2040002.

[22] Cavallo, A., Ghezzi, A., & Rossi-Lamastra, C. (2021). Small-medium enterprises and innovative
startups in entrepreneurial ecosystems: exploring an under-remarked relation. International
Entrepreneurship and Management Journal, 17(4), 1843-1866.

[23]  Silva, D. S., Ghezzi, A., Aguiar, R. B. D., Cortimiglia, M. N., & ten Caten, C. S. (2021). Lean
startup for opportunity exploitation: adoption constraints and strategies in technology new ventures.
International Journal of Entrepreneurial Behavior & Research, 27(4), 944-969.

[24]  Cavallo, A., Sanasi, S., Ghezzi, A., & Rangone, A. (2021). Competitive intelligence and strategy
formulation: connecting the dots. Competitiveness Review: An International Business Journal, 31(2),
250-275.

[25] Bortolini, R. F., Nogueira Cortimiglia, M., Danilevicz, A. D. M. F., & Ghezzi, A. (2021). Lean
Startup: a comprehensive historical review. Management Decision, 59(8), 1765-1783. ISSN 00251747.
DOI 10.1108/MD-07-2017-0663

[26]  Ghezzi, A. (2020). How Entrepreneurs make sense of Lean Startup Approaches: Business Models as
cognitive lenses to generate fast and frugal Heuristics. Technological Forecasting and Social Change,
161, 120324. ISSN 00401625. DOI 10.1016/j.techfore.2020.120324

[27] Kabhle, J. H., Marcon, E., Ghezzi, A., & Frank, A. G. (2020). Smart Products value creation in SMEs
innovation ecosystems. Technological Forecasting and Social Change, 156, 120024. ISSN 00401625
DOI 10.1016/j.techfore.2020.120024

[28]  Trabucchi, D., Sanasi, S., Ghezzi, A., & Buganza, T. (2020). Idle asset hunters—The secret of multi-
sided platforms. Research-Technology Management, 64(1), 33-42.

[29]  Jocevski, M., Arvidsson, N., & Ghezzi, A. (2020). Interconnected business models: present debates
and future agenda. Journal of Business & Industrial Marketing, 35(6), 1051-1067.

[30]  Jocevski, M., Ghezzi, A., & Arvidsson, N. (2020). Exploring the growth challenge of mobile
payment platforms: A business model perspective. Electronic Commerce Research and Applications,
40, 100908.

[31] Ghezzi, A., & Cavallo, A. (2020). Agile business model innovation in digital entrepreneurship: Lean
startup approaches. Journal of Business Research, 110, 519-537. ISSN 01482963. DOI
10.1016/j.jbusres.2018.06.013

[32] Sanasi, S., Ghezzi, A., Cavallo, A., & Rangone, A. (2020). Making sense of the sharing economy: a
business model innovation perspective. Technology Analysis & Strategic Management, 32(8), 895-
909.

[33] Cavallo, A., Ghezzi, A., & Ruales Guzman, B. V. (2020). Driving internationalization through
business model innovation: Evidences from an AgTech company. Multinational Business Review,
28(2), 201-220.

[34] Cavallo, A., Ghezzi, A., Colombelli, A., & Casali, G. L. (2020). Agglomeration dynamics of
innovative start-ups in Italy beyond the industrial district era. International Entrepreneurship and
Management Journal, 16, 239-262.

[35] Silva, D. S., Ghezzi, A., Aguiar, R. B. D., Cortimiglia, M. N., & ten Caten, C. S. (2020). Lean
Startup, Agile Methodologies and Customer Development for business model innovation: A systematic
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review and research agenda. International Journal of Entrepreneurial Behavior & Research, 26(4),
595-628. ISSN 13552554. DOI 10.1108/IJEBR-07-2019-0425

[36] Cavallo, A., Ghezzi, A., & Balocco, R. (2019). Entrepreneurial ecosystem research: Present debates
and future directions. International Entrepreneurship and Management Journal, 15, 1291-1321.
ISSN 15547191. DOI 10.1007/511365-018-0526-3

[37] Cavallo, A., Ghezzi, A., Dell'Era, C., Pellizzoni, E. (2019). Fostering digital entrepreneurship from
startup to scaleup: The role of venture capital funds and angel groups. Technological Forecasting and
Social Change, 145, 24-35. ISSN 00401625. DOI 10.1016/j.techfore.2019.04.022

[38] Frank, A, Mendes, G.H.S., Ayala N.F., Ghezzi, A (2019). Servitization and Industry 4.0 convergence
in the digital transformation of product firms: A business model innovation perspective. Technological
Forecasting and Social Change, 141, 341-351. ISSN 00401625. DOI 10.1016/j.techfore.2019.01.014

[39] Balocco, R., Cavallo, A., Ghezzi, A., Berbegal-Mirabent, J. (2019). Lean business models change
process in  digital  entrepreneurship. Business Process = Management  Journal.
https://doi.org/10.1108/BPMJ-07-2018-0194 (Scopus Q1, IF 1.308, ABS 2, CNRS 2, AilG SILVER).

[40]  Jocevski, M., Arvidsson, N., Miragliotta, G., Ghezzi, A., & Mangiaracina, R. (2019). Transitions
towards omni-channel retailing strategies: a business model perspective. International Journal of
Retail & Distribution Management, 47(2), 78-93.

[41] Ghezzi, A. (2019). Digital Startups and the adoption and implementation of Lean Startup
Approaches: Effectuation, Bricolage and Opportunity Creation in practice. Technological Forecasting
and Social Change, 146, 945-960. ISSN 00401625. DOI 10.1016/j.techfore.2018.09.017

[42] Ghezzi, A., Gabelloni, D., Martini, A., & Natalicchio, A. (2018). Crowdsourcing: a review and
suggestions for future research. International Journal of Management Reviews, 20(2), 343-363. ISSN
14608545. DOI 10.1111/ijmr.12135

[43] Ayala, N. F., Paslauski, C. A., Ghezzi, A., Frank, A. G. (2017). Knowledge sharing dynamics in
service suppliers' involvement for servitization of manufacturing companies. International Journal of
Production Economics, 193, 538-553. ISSN 09255273. DOI 10.1016/j.ijpe.2017.08.019

[44] Todeschini, B. V., Cortimiglia, M. N., Callegaro-de-Menezes, D., & Ghezzi, A. (2017). Innovative
and sustainable business models in the fashion industry: Entrepreneurial drivers, opportunities, and
challenges. = Business  Horizons,  60(6), pp. 759-770.  ISSN  00076813.  DOI
10.1016/j.bushor.2017.07.003.

[45] Ghezzi, A. (2017). “Reinventing the wheel” as an emerging business model innovation paradigm.
Strategic Direction, 33(5), 1-4.

[46] Ghezzi, A., Dramitinos, M. (2016). Towards a Future Internet Infrastructure: analyzing the
multidimensional impacts of Assured Quality Internet Interconnection. Telematics and Informatics.
Volume 33, Issue 2, 613-630 (Scopus Q2, ISI Q2 IF 1.120, AilG BRONZE).

[47] Ghezzi, A., Gastaldi, L., Lettieri E., Martini, A., Corso, M. (2016). A role for startups in unleashing
the disruptive power of social media. International Journal of Information Management, Volume 36,
Issue 6, Part A, 1152—1159. ISSN 02684012. DOI 10.1016/j.ijinfomgt.2016.04.007

[48] Ghezzi, A., Batocchio, A., Rangone (2016). A Method for Evaluating Business Models
Implementation Process. Business Process Management Journal, Volume 22, Issue 4, 712 - 735
(Scopus Q1, IF 1.308, ABS 2, CNRS 2, AilG SILVER).

[49] Cortimiglia, M., Ghezzi, A., Frank, A. (2016). Business Model Innovation and strategy making
nexus: evidences from a cross-industry mixed methods study. R&D Management, Volume 46, Issue 3,
414-432.ISSN 00336807. DOI 10.1111/radm.12113

[50] Ghezzi, A., Balocco, R., Rangone, A. (2016). The Open Innovation — Strategy nexus: findings from
the Mobile Telecommunications Industry. Management Research Review, Volume 39, Issue 5 (Scopus
Q2, ABS2, CNRS4, AilG BRONZE)

[51] Ghezzi, A., Cortimiglia, M., Frank, A. (2015). Strategy and business model design in dynamic
Telecommunications industries: a study on Italian Mobile Network Operators. Technological
Forecasting and Social Change Vol. 90, Part A, 346-354. ISSN 00401625. DOI
10.1016/j.techfore.2014.09.006

[52] Ghezzi, A., Balocco, R., Rangone, A. (2015). A fuzzy framework assessing corporate resources
management for the mobile content industry. Technological Forecasting and Social Change, Volume
96, July 2015, Pages 153—172. ISSN 00401625. DOI 10.1016/j.techfore.2015.01.004

[53] Ghezzi A., Cavallaro, A., Balocco R., Rangone A. (2015). On Business Models, Resources and
Exogenous (Dis)Continuous Innovation: Evidences from the Mobile Applications Industry.
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International Journal of Technology Management, Vol. 68, Nos. 1/2 (Scopus Q2, ISI Q4 IF 1.036,
ABSI1, CNRS4, AilG BRONZE).

[54] Ghezzi A., Gastaldi L., Mangiaracina R., Rangone A., Cortimiglia M., Zanatta M., Amaral F.G.
(2015). Mapping ICT access and disability in the workplace: An empirical study in Italy. Work: A
Journal of Prevention, Assessment and Rehabilitation, vol. 51, no. 2, pp. 293-300, DOI:
10.3233/WOR-141868. (Scopus Q2, ISI Q4 IF 0,169).

[55] Ghezzi A. (2014). The dark side of the Business Model. The risks of strategizing through business
models alone. Strategic Direction, Vol. 30, Issue 6, 1-4 (Scopus Q4, ABS1, CNRS4, AilG BRONZE).

[56] Ghezzi A. (2013). Revisiting Business Strategy Under Discontinuity. Management Decision, Vol.
51, Issue 7, pp. 1326-1358. (September 2013) (Scopus QI1, ISI Q2 IF 1.525, ABS3, CNRS4, AilG
SILVER).

[57] Ghezzi A., Balocco R., Rangone A. (2013). Technology diffusion theory revisited: a Regulation,
Environment, Strategy, Technology model for technology activation analysis of Mobile ICT.
Technology Analysis & Strategic Management, Vol. 25, Issue 10, pp. 1223-1249 (Scopus Q2, ISI Q3
IF 1.273, ABS2, CNRS3, AilG SILVER).

[58] Ghezzi A., Georgadis M., Reichl P., Di-Cairano Gilfedder C., Mangiaracina R., Le-Sauze N. (2013).
Generating Innovative Business Models for the Future Internet. Info, Vol. 15, Issue 4, pp. 43-68 (Scopus
Q2).

[59] Ghezzi A., Dell’Era C., Frattini F. (2013). The Role of the Adoption Network in the Early market
survival of Innovations: the Italian Mobile VAS Industry. European Journal of Innovation
Management, Vol. 13, Issue 1, pp. 118-140. (Scopus Q2, ABS 1, CNRS4, AilG BRONZE).

[60] Ghezzi, A. (2012). Emerging Business Models and Strategies for Mobile Platforms Providers: a
Reference Framework. Info, Vol. 14, n° 5, p. 36-56 (Scopus Q2)

[61] Ghezzi, A., Mangiaracina R., Perego, A. (2012). Shaping the E-Commerce Logistics Strategy: a
Decision Framework, International Journal of Engineering Business Management , Wai Hung Ip
(Ed.), ISBN: 1847-9790, InTech (Scopus Q2, AilG BRONZE)

[62] Ghezzi, A., Balocco, R., Mangiaracina, R. (2012). Technology Provisioning in the Mobile Industry:
a Strategic Clustering, International Journal of Engineering Business Management, Wai Hung Ip
(Ed.), ISBN: 1847-9790, (Scopus Q2, AilG BRONZE)

[63] Balocco, R., Ghezzi, A., Rangone, A., Toletti, G. (2012). A strategic Analysis of the European
Companies in the ICT Sales Channel, International Journal of Engineering Business Management,
Wai Hung Ip (Ed.), ISBN: 1847-9790, InTech, (Scopus Q2, AilG BRONZE)

[64] Ghezzi, A., Cortimiglia, M., Balocco, R. (2012). Mobile Content & Service Delivery Platforms: a
technology classification model. Info, Vol. 14, n° 2, pp. 72-88 (Scopus Q2)

[65] Cortimiglia M., Ghezzi A., Renga F. (2011), Mobile Applications and their Delivery Platforms. IT
Professional — Vol.13, Issue 5, p. 51-56 , September-October 2011 (Scopus Q2, ISI IF 1.618)

[66] Cortimiglia M., Ghezzi A., Renga F. (2011). Social Applications: Revenue Models, Delivery
Channels, and Critical Success Factors — An Exploratory Study and Evidence from the Spanish-Speaking
Market. Journal of Theoretical and Applied E-commerce Research, Special Issue on Business
Models for Mobile platforms — Vol. 6, Issue 2, August 2011, p. 108-122 (Scopus Q2, AilG BRONZE)

[67] Ghezzi A., Balocco R., Rangone A., (2010), How to get Strategic Planning and Business Model
Design wrong: the case of a Mobile Technology Provider, Strategic Change, 19 (5-6): 213-238. doi:
10.1002/jsc.871 (Scopus Q2, ABS 2, CNRS3, AilG BRONZE)

[68] Ghezzi A., Renga F., Balocco R., Pescetto P., (2010). Mobile Payment Applications: offer state of
the art in the Italian market. Info, 12 (5): 3-22. (Scopus Q2)

INTERNATIONAL REFEREED BOOKS AND BOOK CHAPTERS

[1] Moiana, D., Manotti, J., Ghezzi, A., Rangone, A. (2024). Business Models Innovation in the Realm of
Grand Challenges: Empowering It Through Emerging Technologies. In: Van Sinderen, M., Hammoudi,
S., Wijnhoven, F. (eds) Smart Business Technologies. ICSBT 2023. Communications in Computer and
Information Science, vol 2132. Springer, Cham. https://doi.org/10.1007/978-3-031-67904-9 2

[2] Vella, G., Ghezzi, D., Gastaldi, L., & Ghezzi, A. (2023, April). Blockchain Evolution and Its Impact on
Business Models: A Comprehensive Review. In International Conference on Enterprise Information
Systems (pp. 158-175). Cham: Springer Nature Switzerland.
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[3] Ghezzi, A., & Lavezzari, E. (2016, April). Story-Telling and Narrative: Alternative Genres Linking IS
Publication and Practice. In International Conference on Enterprise Information Systems (pp. 31-52).
Springer, Cham.

[4] Ghezzi, A., Balocco, R., Rangone, A. (2016). The Mobile Content and Applications Value Networks:
Evidences from the Italian Mobile Telecommunications market. In: Mobile Electronic Commerce:
Foundations, Development, and Applications, Chapter 17, pp. 345-366, Taylor & Francis. (Scopus, ISI)

[5] Ghezzi, A., Cortimiglia, M., Frank, A. (2016). Mobile Business Models and Value Networks. In:
ENCYCLOPEDIA OF INFORMATION SYSTEMS AND TECHNOLOGY, Ed. Phillip A. Laplante,
Taylor & Francis. (Scopus)

[6] Ghezzi, A. (2016). Mobile Application Development. In: ENCYCLOPEDIA OF INFORMATION
SYSTEMS AND TECHNOLOGY, Ed. Phillip A. Laplante, Taylor & Francis. (Scopus)

[7] Ghezzi, A., Malanchini, A., Balocco, R., Cortimiglia, M., Frank, A. (2014) Strategizing and Revenue
Creation in Dynamic Paradigms: A Model to Support Revenue Analysis for Mobile Incumbent Telcos.
In: Springer Verlag (Eds.), E-Business and Telecommunications, 2014, pp. 101-115.

[8] Ghezzi A. (2012). A proposal of Business Model Design parameters for Future Internet Carriers. IFIP
Networking 2012 (11th International Conference on Networking), In: Springer Verlag (Eds.), Lecture
Notes in Computer Science, 2012, Volume 7291/2012, 72-79, DOI: 10.1007/978-3-642-30039-4 9.
http://www .springerlink.com/content/17u5274303204917/. (Scopus)

[9] Ghezzi A. (2011). A Qualitative Technology Classification Framework for Mobile Middleware Content
and Service Delivery Platforms Assessment. Computer Series, Nova Science Publisher, Inc. New York,
ISBN: 978-1-61728-761-9

[10]  Zwickl P., Reichl P. and Ghezzi A. (2011). On the Quantification of Value Networks: A Dependency
Model for Interconnection Scenarios. 7th International Workshop on Internet Charging and QoS
Technologies (ICQT 2011), Paris, France, 8-19 May 2011. In: Springer Verlag (Eds.), Economics of
Converged, Internet-Based Networks — Lecture Notes in Computer Science, 2011, Volume 6995/2011,
63-74, DOI: 10.1007/978-3-642-24547-3 7 http://www.springerlink.com/content/r594857w734gp12v/
(Scopus, ISI)

[11]  Ghezzi A., Balocco R., Rangone A., (2011). Strategic Planning, Environmental Dynamicity and their
Impact on Business Model Design: the Case of Mobile Middleware Technology Providers. In: M.S.
Obaidat and J. Filipe (Eds.): ICETE 2009, Communications in Computer and Information Science, CCIS
130, Vol. 130, Part 2, pp. 94--109. Springer, Heidelberg (2011). (Scopus, ISI)

[12]  Ghezzi A., 2010, Mobile Middleware Platforms for Content & Service Creation, Management &
Delivery: a Technology Classification Framework. In: B.G. Kutais, Internet Policies and Issues, Volume
7, pp 1- 32, Nova Science Publisher, Inc., New York, ISBN: 978-1-61668-745-8

[13] Ghezzi A., F. Renga, R. Balocco, 2009, A Technology Classification Model for Mobile Content and
Service Delivery Platforms. In: Joaquim Filipe, José¢ Cordeiro (Eds.). Enterprise Information Systems —
Lecture Notes in Business Information Processing, Springer Verlag, 2009, Volume 24, 111, 600-614,
DOI: 10.1007/978-3-642-01347-8 50. (Scopus, ISI)

ITALIAN BOOKS AND BOOK CHAPTERS

[1] Rangone, A., Balocco, R, Ghezzi, A., Toletti, G. (2015). L’analisi strategica per una startup innovativa.
In: In onore di Umberto Bertele. Capitolo 9, pp. 171-190, Brioschi Editore.

INTERNATIONAL REFEREED CONFERENCE PROCEEDINGS

[1] Moiana, D., Manotti, J., Ghezzi, A., & Rangone, A. (2024). Understanding the Interplay Between
Startups and Accelerators for Early-Stage Resource Mobilization. In ICEIS 2024. 26th International
Conference on Enterprise Information Systems.

[2] Moiana, D., Manotti, J., Ghezzi, A. (2024). Searching for scaling configurations: a QCA analysis in the
Italian entrepreneurial ecosystem. In EGOS, 40th Colloquium.

[3] Meraviglia, E., Manotti, J., Moiana, D., & Ghezzi, A. (2024, September). The Interplay Between Digital
Artifacts and Value Creation in the Ecosystem Design. In European Conference on Innovation and
Entrepreneurship (Vol. 19, No. 1, pp. 499-500).
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[4] Moiana, D., Manotti, J., Ghezzi, A., & Rangone, A. (2024, September). Venture Studios: Beyond
Entrepreneurial Support Organisations? A Case Study Analysis and Framework. In FEuropean
Conference on Innovation and Entrepreneurship (Vol. 19, No. 1, pp. 532-539).

[5] Magnaghi, M., Ghezzi, A., & Rangone, A. (2024, September). The Strategic Adoption of 5G
Technology From a Business Model Perspective. In Furopean Conference on Innovation and
Entreprencurship (Vol. 19, No. 1, pp. 433-440).

[6] Magnaghi, M., Ghezzi, A., Rangone, A. (2024). The strategic adoption of an enabling technology from a
business model perspective: the 5G case”. Presented at R&D Conference, Stockholm, June 17-19 2024

[7] Magnaghi, M., Ghezzi, A., Dell'Orto, M. L. V., De Laurentiis, F., & Rangone, A. (2024, September).
The Process of Ecosystem Emergence for an Enabling Technology: The 5G Case. In European
Conference on Innovation and Entrepreneurship (Vol. 19, No. 1, pp. 425-432).

[8] Magnaghi, M., Ghezzi, A., Rangone, A. (2024). 5G ecosystem bottlenecks: Identification and current
solutions”. Presented at AilG RSA, Palermo, October 10-11, 2024

[9] Re, N. U., Ghezzi, A., Rangone, A., & Gottari, G. (2024, September). Managing Open Twin Transition
in SMEs: a Case Study in Fashion Industry. In the European Conference on Innovation and
Entrepreneurship (Vol. 19, No. 1, pp. 664-671).

[10] Re, N.U., Manotti. J., Ghezzi, A. (2024). Business model portfolio in high reputation firms: the case
of fine dining. Presented at EGOS, 40th Colloquium.

[11] Re, N.U., Manotti. J., Ghezzi, A. (2024). Guess who is cooking dinner. An exploratory study on
emerging technologies in creative industries. Presented at AMD Paper Development Workshop - CIC
Conference (Edinburgh)

[12] Re, N.U., Lombini. S., Ghezzi, A. (2024). Coordinating formal and informal institutions in industrial
districts: a case study of Arzignano-Valle del Chiampo Leather District. Presented at Rethinking
Clusters.

[13] D’Angelo, S., Ghezzi, A., Cavallo, A., Rangone, A., & Murani, G. (2023, April). Unpacking the
Digital Transformation in an Incumbent Context: The Role of Digital Skills. In International Conference
on Enterprise Information Systems (pp. 115-133). Cham: Springer Nature Switzerland.

[14] Re, N. U., Ghezzi, A., Balocco, R., & Rangone, A. (2023, September). Understanding SMEs
Digitalization: A Literature Review of Maturity Models. In ECIE 2023 18th European Conference on
Innovation and Entrepreneurship Vol 2. Academic Conferences and publishing limited.

[15] Re, N. U., Ghezzi, A., Balocco, R., & Rangone, A. (2023, September). Supporting The Digitalization
of SMEs Through Maturity Models. In ECIE 2023 18th European Conference on Innovation and
Entrepreneurship Vol 2. Academic Conferences and publishing limited.

[16] Re, N. U., Ghezzi, A., Balocco, R., & Rangone, A. (2023). Digital Maturity Models for SMEs: A
Systematic Literature Review. ICEIS (2), 530-537.

[17] Re, N. U., Ghezzi, A., Balocco, R., & Rangone, A. (2023). Modelling Digital Maturity for SMEs. In
ICEIS (2) (pp. 538-545).

[18] Magnaghi, M., Sanasi, S., Ghezzi, A. (2023). Intellectual Capital Mobilization in the
Experimentation Process: Artifacts as Boundary Objects”. Presented at IPDMC 2022, June 7-9, 2023
[19] Magnaghi, M., Ghezzi, A., & Rangone, A. (2023, September). 5G is not just Another G: A Review
of the Managerial Literature. In European Conference on Innovation and Entrepreneurship (Vol. 18, No.

1, pp. 536-544).

[20]  Magnaghi, M., Ghezzi, A., & Rangone, A. (2023). A Systematic Literature Review on the Business
Implications of 5G. ICEIS (2), 522-529.

[21] Moiana, D., Manotti, J., Ghezzi, A., & Rangone, A. (2023). Unveiling the Digital and Sustainability
Convergence: Leveraging Blockchain for Grand Challenges Oriented Business Model Innovation. In
ICSBT (pp. 136-143). 20th International Conference on Smart Business Technologies.

[22]  Ghezzi, A., Moiana, D., Manotti, J., Rangone, A., & Balocco, R. (2023, September). Technological
Change and the Interplay of Strategic Innovation and Business Model Innovation. In ECIE 2023 18th
European Conference on Innovation and Entrepreneurship Vol 1. Academic Conferences and publishing
limited.

[23] Moiana, D., Manotti, J., Ghezzi, A., & Rangone, A. (2023, September). Emerging Technologies: A
Catalyst for Sustainable Business Model Innovation. In European Conference on Innovation and
Entrepreneurship (Vol. 18, No. 1, pp. 636-643).
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[24]  Ghezzi, A., Manotti, J., Rangone, A., & Balocco, R. (2023). Exploring the Role of Technological
Change in the Relationship Between Strategic Innovation and Business Model Innovation: Evidence
from a Cross-Industry Multiple Case Study. In ICEIS (2) (pp. 481-489).

[25] Manotti, J., Ghezzi, A., Rangone, A., & Balocco, R. (2023). Emerging Technologies as Enabler of
Sustainable Business Model Innovation: Evidence from Space Tech New Ventures. In ICEIS (2) (pp.
546-552).

[26]  Manotti, J., Ghezzi, A. (2023). Avoiding the Boiling Frog Syndrome: Business Model Adaptation in
Space Industry Legacy Incumbents. In EGOS, 39th Colloquium.

[27] Manotti, J., Sanasi, S., Ghezzi, A. (2023). Following Virtute e Knowledge: New Venture Creation in
Nascent Industries. In Academy of Management Proceedings (2023), Symposium “Twists and Turns in
Industry Evolution: The Link Between Uncertainty and Firm Strategies”.

[28] Manotti, J., Sanasi, S., Ghezzi, A. (2023). Following Virtute e Knowledge: New Venture Creation in
Nascent Industries. In Organization Science Winter Conference (2023).

[29] D'Angelo, S., Ghezzi, A., Cavallo, A., Rangone, A., & Annunziata, S. (2023). Experimentation in
Corporate Entrepreneurship: An Exploratory Multiple Case Study. In ICEIS (2) (pp. 498-505).

[30] D'Angelo, S., Ghezzi, A., Cavallo, A., Rangone, A., & Marchetti, L. (2023). Effectual Behavior and
Corporate Entrepreneurship in the Digital Age. In ICEIS (2) (pp. 506-513).

[31] D'Angelo, S., Ghezzi, A., Cavallo, A., Rangone, A., & Murani, G. (2023, January). The Digital
Transformation of Corporate Entrepreneurship: The Role of Digital Skills and Digital Champions. In
ICEIS (2) (pp. 349-360).

[32] D'Angelo, S., Ghezzi, A., Cavallo, A., Rangone, A., & Gatti, M. (2023). Digital Corporate
Entrepreneurship: How Digital Technologies Are Reshaping Entrepreneurship in Incumbents. In ICEIS
(2) (pp. 514-521).

[33] Vella, G., Gastaldi, L., & Ghezzi, A. (2023). The Impact of Blockchain on Business Model: A
Literature Review. In Proceedings of the 25th International Conference on Enterprise Information
Systems-(Volume 2) (Vol. 2, pp. 397-405). ScritePress.

[34] D’Angelo, S., Ghezzi, A., Cavallo, A., Rangone, A., & Marchetti, L. (2023, September). Corporate
Effectuation in the Digital Age: the Role of Absorptive Capacity and Digital Skills. In ECIE 2023 18th
European Conference on Innovation and Entrepreneurship Vol 1. Academic Conferences and publishing
limited.

[35] D'Angelo, S., Ghezzi, A., Cavallo, A., Rangone, A., & Annunziata, S. (2023, September). Corporate
Experimentation: Antitode or Oxymoron?. In European Conference on Innovation and Entrepreneurship
(Vol. 18, No. 1, pp. 234-241).

[36] D'Angelo, S., Ghezzi, A., Cavallo, A., Rangone, A., & Gatti, M. (2023, September). Tapping into
Digital Technologies in Corporate Entrepreneurship: An Exploratory Multiple Case Study. In European
Conference on Innovation and Entrepreneurship (Vol. 18, No. 1, pp. 217-224).

[37] Manotti, J., Sanasi, S., Ghezzi, A., & Rangone, A. (2021, September). Business Model Validation in
Emerging Industries: Evidence From Space Economy Startups. In European Conference on Innovation
and Entrepreneurship (pp. 533-XXIV). Academic Conferences International Limited.

[38] D’Angelo, S., Ghezzi, A., & Cavallo, A. (2021, September). Corporate Entrepreneurship in the
Digital Age: A Systematic. In ECIE 2021 16th European Conference on Innovation and
Entrepreneurship (Vol. 1, p. 231).

[39] Manotti, J., Cavallo, A., Ghezzi, A., & Rangone, A. (2021, September). Business model innovation
in emerging industries: A taxonomy of space economy startups. In European Conference on Innovation
and Entrepreneurship (pp. 525-XXIV). Academic Conferences International Limited.

[40] Manotti, J., Sanasi, S., Ghezzi, A. (2021, September). Business Model Validation in Emerging
Industries: Evidence From Space Economy Startups. In 30th International Product Development
Management Conference.

[41] Sanasi, S., Ghezzi, A., Rangone, A. (2020). Social Opportunities and Business Model Design:
Evidence from three Social Enterprises. Proceedings of the 14th European Conference on Innovation and
Entrepreneurship (ECIE)

[42] Cavallo, A., D'Angelo, S., Ghezzi, A. (2020). Experimentation and Digitalization: Towards a brand-
new Corporate Entrepreneurship? Proceedings of the 14th European Conference on Innovation and
Entrepreneurship (ECIE).

[43] Manotti, J., Sanasi, S., Cavallo, A., Ghezzi, A., & Rangone, A. (2020, September). Digital
innovation: A bibliometric review and research agenda. In Proceedings of the European Conference on
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Innovation and Entrepreneurship, ECIE (Vol. 2020, pp. 369-375). Academic Conferences and Publishing
International Limited.

[44] Cavallo, A., Manotti, J., Ghezzi, A., Sedehi, H., & Rangone, A. (2020, September). Business model
innovation for sustainability: A system dynamics approach. In Proceedings of the European Conference
on Innovation and Entrepreneurship, ECIE (Vol. 2020, pp. 170-176). Academic Conferences and
Publishing International Limited.

[45] Cavallo, A., Ghezzi, A., Burgers, H. (2019). Flipping the Script: How Innovation Contests Create
More Entrepreneurial Organizations. 2019 Strategic Management Society Annual Conference —
Minneapolis (USA) Oct. 19®-22 2019

[46] Sanasi, S., Ghezzi, A., Cavallo, A., (2019). Business Model Change in Digital Startups and the
Adoption of Experimental Approaches. Proceedings of the 26th Innovation and Product Development
Management Conference (IPDMC), Leicester (UK).

[47] Sanasi, S., Ghezzi, A., Cavallo, A., (2019). Experimental Approaches to Entrepreneurship and the
Scientific Method: a Critical Review and Comparison. Proceedings of the 26th Innovation and Product
Development Management Conference (IPDMC), Leicester (UK).

[48] Sanasi, S., Artusi, F., Ghezzi, A., Bellini, E., (2019). Filtering and Enabling Meaning Perception: a
Business Model Perspective. Proceedings of the 30th International Society for Professional Innovation
Management Conference (ISPIM), Firenze (IT).

[49] Sanasi, S., Cavallo, A., Ghezzi, A., (2019) .Entrepreneurship, Innovation and the Scientific Method:
a Critical Analysis of Five Experimental Approaches. Proceedings of the 14th European Conference on
Innovation and Entrepreneurship (ECIE), Kalamata (GR).

[50] Sanasi, S., Ghezzi, A., Cavallo, A., Rangone, A., (2019). Enacting business model change in digital
startups: an exploratory multiple-case study. Proceedings of the 14thEuropean Conference on Innovation
and Entrepreneurship (ECIE), Kalamata (GR).

[51] Cavallo, A., Ghezzi, A., Sanasi, S., Rangone, A., (2019). The Strategic-Value Network Model for
Entrepreneurial Ecosystem Assessment. Proceedings of the 14th European Conference on Innovation
and Entrepreneurship (ECIE), Kalamata (GR).

[52] Ghezzi, A., Balocco, R., Cortimiglia, M., Frank, A. (2018). Exploring the role of technological
change in the relationship between Strategic Innovation and Business Model Innovation. Proceedings of
the 40" R&D Management Conference (RADM 2018), Milan, Italy, July 1-4, 2018.

[53] Ghezzi, A., Balocco, R., Cavallo, A. (2018). Strategizing in a Digital world: antecedents, boundaries,
goals and steps of Digital Business Strategy. Proceedings of the 40" R&D Management Conference
(RADM 2018), Milan, Italy, July 1-4, 2018.

[54] Cortimiglia, M., Ghezzi, A. (2018). The League of Legends value system: A Value Network
Analysis. Proceedings of the 40" R&D Management Conference (RADM 2018), Milan, Italy, July 1-4,
2018.

[55] Jocevski, M., Ghezzi, A., Arvidsson, N. (2018). Interplay of Business Model Innovation and
Technology Innovation Adoption: Examples of Mobile Payment Platforms. Proceedings of the 40" R&D
Management Conference (RADM 2018), Milan, Italy, July 1-4, 2018.

[56] Cavallo, A., Ghezzi, A., Rossi-Lamastra, R. (2018). Small and medium enterprises and new ventures
in entrepreneurial ecosystems: The case of industrial districts and innovative startups in Italy.
Proceedings of the 13™ European Conference on Innovation and Entrepreneurship, ECIE, Volume 2018-
September, 2018, Pages 183-188.

[57] Bliemel, M.J., Monicolini, L., Cavallo, A., Ghezzi, A. (2018). Applying entrepreneurial ecosystem
frameworks to studying the entrepreneurial university. Proceedings of the Australian Centre for
Entrepreneurship Research Exchange (ACERE) Conference, 2018-02-07.
http://acereconference.com/wp-content/uploads/2018/01/FINAL-ACERE-Program.pdf.

[58] Ghezzi, A., Cavallo, A., Duplock, R., Casali, L. (2017). Agglomeration dynamics of innovative start-
ups in Italy beyond the industrial district era. In Proceedings of the 2017 Babson College
Entrepreneurship Research Conference (BCERC), Norman, OK, USA, June 7-10, 2017.

[59] Ghezzi, A., Laya, A., Jocevski, M., Markendahl, J. (2016). Business model as relational aggregator:
exploring business relationship. In Proceedings of the Annual IMP Conference 2016. Poznan, Poland,
August 30-September 3, 2016.

[60] Ghezzi, A. (2016). "An allegory on the role of the action researcher to enable user engagement and
change management in the early phases of Information Systems implementation". In Proceedings of the
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18th International Conference on Enterprise Information Systems (ICEIS 2016). Rome, Italy, April 27-
30, 2016. (ISI, Scopus).

[61] Ghezzi A., Cavallaro, A (2016). Business Model Change and Refinement along Business Model
Lifecycle: Evidences From a Multiple Case Study on Mobile Telecommunications New Ventures. In
Proceedings of the 2016 49th Hawaii International Conference on System Sciences. IEEE Computer
Society. (ISI, Scopus, IEEE Xplore).

[62] Ghezzi A., Balocco, R. (2016). Disclosing the role of IT Suppliers as Digital Innovation enablers for
SMEs: a strategy analysis of the European IT Sales Channel. In Proceedings of the 2016 49th Hawaii
International Conference on System Sciences. [IEEE Computer Society. (ISI, Scopus, IEEE Xplore).

[63] Ghezzi, A., Cavallaro, A., Balocco, R., Rangone, A. (2015). A comparative study on the impact of
Business Model Design & Lean Startup Approach versus traditional Business Plan on Mobile Startups
performance. In Proceedings of the 17th International Conference on Enterprise Information Systems
(ICEIS 2015). Barcelona, Spain, April 27-30, 2015. (Scopus).

[64] Ghezzi, A., Cavallo, A., Lombardo, P. (2015). Operationalizing Business Model Innovation for New
Ventures through the Lean principles: a proposal for an integrated “SMED for BMI” framework. The
ISPIM Innovation Summit, Brisbane, Australia on 6-9 December 2015.

[65] Ghezzi, A., Cavallaro, A., Rangone, A. (2014). Business Model Design & Lean Start-up Approach: a
liason between strategy and entrepreneurship. In Proceedings of Governance of a Complex World 2014
(GCW 2014), Turin, Italy, June 18-20, 2014.

[66] Ghezzi, A., Cavallaro, A., Rangone, A., Balocco, R. (2014) Applications of the REST framework to
test technology activation in different ICT domains. In Proceedings of the 16th International Conference
on Enterprise Information Systems (ICEIS 2014) — Volume 3, pp. 87-91. Lisbon, Portugal, April 27-30,
2014. (Scopus).

[67] Ghezzi, A., Balocco, R., & Rangone, A. (2014). The Relationship between Open Innovation and
Strategy: Data-Driven Analysis of the Mobile Value Services Industry. In Proceedings of the 2014 47th
Hawaii International Conference on System Sciences (pp. 1073-1082). IEEE Computer Society.
(Scopus, IEEE Xplore).

[68] Ghezzi, A., Dramitinos, M., Agiatzidou, E., Johanses, F. T., Lasethagen, H., Rangone, A., &
Balocco, R. (2014). Internet Interconnection Techno-economics: A Proposal for Assured Quality
Services and Business Models. In Proceedings of the 2014 47th Hawaii International Conference on
System Sciences (pp. 708-717). IEEE Computer Society. (Scopus, IEEE Xplore).

[69] Ghezzi, A. Gastaldi, L., Martini, A., Corso, M. (2013). ICT as a driver to effectively manage the
exploration-exploitation paradoxes within a Healthcare ecosystem: a coevolutionary approach. In: Pre-
ICIS Workshop “The Changing Nature of Work: Working Smarter with ICT” (coordinated by the
Special Interest Group on Organizational Systems Research Association (SIG-OSRA) of the Association
of Information Systems (AIS)), Milan, Italy, December 14, 2013.

[70]  Ghezzi, A., Dramitinos, M., Balocco, R. (2013). A Qualitative Analysis on the Impacts of Assured
Quality Internet Interconnection. In: Proceedings of The Tenth ACM International Symposium on
Performance Evaluation of Wireless Ad Hoc, Sensor, and Ubiquitous Networks (PE-WASUN 2013),
Barcelona, Spain, November 3-7, 2013 (Scopus).

[71]  Ghezzi, A., Cavallaro, A., Balocco, R., Rangone, A. (2013). On resources, discontinuity and
(dis)continuous innovation. In: Proceedings of the 14th International CINet (Continuous Innovation
Network), Conference 2013, Nijmegen (The Netherlands), September 8-11, 2013.

[72] Gabelloni, D., Ghezzi, A., Martini, A. (2013). Mapping the research on crowdsourcing: and
interpretative framework and a research agenda. In: Proceedings of the 14th International CINet
(Continuous Innovation Network), Conference 2013, Nijmegen (The Netherlands), September 8-11,
2013.

[73] Gastaldi, L., Ghezzi, A., Lettieri, E., Martini, A., Corso, M. (2013). Smart Growth of a Healthcare
System: Is ICT an Effective Lever? In: Proceedings of the 8th International Forum on Knowledge Asset
Dynamics “Smart Growth: Organizations, Cities and Communities”, Zagreb (Croatia), June 12-15, 2013
(ISI).

[74] Ghezzi A., Cortimiglia M., Frank A., Balocco, R. (2012). Strategic Planning in highly dynamic
competitive contexts: A study of Italian Mobile Network Operators. In: Proceedings of the 7th
International Conference on E-Business (ICE-B 2009). Rome, Italy, 24/7/2012 - 27/7/2012. (Scopus,
AIS Electronic Library, ISI).
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[75] Ghezzi A., Balocco R., Rangone A. (2012). The resources endowment of Mobile SME in the
emerging application stores networked innovation paradigm. In: 11th International Conference on
Mobile Business (ICMB 2012), Delft, The Netherlands, June 21 — 22, 2012. (ISI, AIS Electronic
Library)

[76] Ghezzi A., Balocco R. (2011). An anti-advice guide for Strategic Planning and Business Model
Design in the Mobile Telecommunications Industry: the case of a Technology Provider. In: 10th
International Conference on Mobile Business (ICMB 2011), p. 36-45. Como, Italy, June 19 — 21, 2011.
(Scopus)

[771 Ghezzi A., Cortimiglia M., Renga F. (2011). Mobile Social Networking: A Case Study in an
Australian Mobile Network Operator. In: 10th International Conference on Mobile Business (ICMB
2011), p. 84-92. Como, Italy, June 19 — 21, 2011. (Scopus)

[78]  Zwickl P., Reichl P., Ghezzi A., Johansen F.T., Lonsethagenz H., Georgiades M., and Di Cairano-
Gilfedder C., (2011). ASQ Meta-Scenarios: A Generalized Approach for Requirements Classification of
Interconnection Goods. CTTE 2011 - 10th Conference of Conference of Telecommunication, Media and
Internet Techno-Economics, Berlin, Germany, 16-16 May 2011. (Scopus)

[79] Zwickl P., Reichl P. and Ghezzi A. (2011). On the Quantification of Value Networks: A Dependency
Model for Interconnection Scenarios. 7th International Workshop on Internet Charging and QoS
Technologies (ICQT 2011), Paris, France, 8-19 May 2011. (Scopus)

[80] Ghezzi A., Balocco R., Rangone A. (2011). Great Mistakes in Strategic Planning and Business
Model Design for Technology Intensive Firms. The Twelthth Annual Global Information Technology
Management Association (GITMA), 5-7 June 2011, Las Vegas, Nevada, USA.

[81] Ghezzi A. (2011). A resource-based framework to assess discontinuities in the distribution paradigm
and their effect on incumbents’ strategies: the case Mobile Network Operators and Application Stores.
Proceedings of the Pacific Telecommunications Council (PTC ’11), Honololou, Hawaii, USA, 16-19
January 2011

[82] Carneiro T.C., Cortimiglia M.N., Ghezzi A., Renga F., Rangone A. (2010). The Brazilian Mobile
Content Market: A Value System Interpretation. In: Proceedings of the XVI ICIEOM — International
Conference on Industrial Engineering and Operations Management, 12-15 October 2010, Sdo Carlos,
Brazil.

[83] Ghezzi A., Balocco R., Rangone A. (2010). How a new distribution paradigm changes the core
resources, competences and capabilities endowment: the case of Mobile Application Stores. In:
Proceedings of the 9th International Conference on Mobile Business and 9th Global Mobility
Roundtable. Athens, Greece, 13-15 June 2010, pp. 33-42. (Scopus)

[84] Ghezzi A., Rangone A., Balocco R., Renga F. (2010). A Strategy-Technology-Regulation-User-
Context model for Mobile Location-Based Services market activation analysis. In: Proceedings of the
9th International Conference on Mobile Business and 9th Global Mobility Roundtable, Athens, Greece,
June 13-15, 2010 (Scopus)

[85] Ghezzi A. (2009). Emerging Business Models and Strategies for Mobile Middleware Technology
Providers: a Reference framework. In: 17th European Conference of Information Systems (ECIS 2009).
Verona, Italy, 8/6/2009 - 10/6/2009. (Scopus, AIS Electronic Library)

[86] Ghezzi A. (2009). A Strategic Analysis Reference Model for Mobile Middleware Technology
Providers. In: 8th International Conference on Mobile Business (ICMB 2009). Dalian, Liaoning, China,
June 27 — 28, 2009. (Scopus, ISI)

[87] Balocco, R., Ghezzi, A., Rangone, A., 2009, Mobile Marketing & Service: a Reference Framework,
Proceedings of the 8th International Conference on Mobile Business (ICMB 2009), Dalian, Liaoning,
China, June 27 — 28, 2009. (Scopus, ISI)

[88] Ghezzi A., Rangone A. (2009). A Reference Model for Analyzing Mobile Network Operators’
Strategic Positioning. In: 4th International Conference on E-Business (ICE-B 2009). Milan, Italy,
7/7/2009 - 10/7/2009, pp. 181-188. (Scopus, ISI)

[89] Ghezzi A., Renga F. (2009). The Process of Business Model Design in a Dynamic Context: the Case
of Mobile Middleware Technology Providers. In: 4th International Conference on E-Business (ICE-B
2009). Milan (Italy), 7/7/2009 - 10/7/2009. (Scopus, ISI)

[90] Ghezzi A., Renga F., Cortimiglia M. (2009). Value Networks: Scenarios on the Mobile Content
Market Configurations. In: 8th International Conference on Mobile Business (ICMB 2009). Dalian,
Liaoning, China, 27/06/2009 - 28/06/2009. (Scopus, ISI)
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[91] Balocco R., Ghezzi A., Bonometti G., Renga F. (2008). Mobile Payment Applications: An
Exploratory Analysis of the Italian Diffusion Process. In: Proceedings of the 2008 7th International
Conference on Mobile Business. Barcelona, Spain, July 7-8 2008., pp. 153-163 (Scopus)

ITALIAN REFEREED CONFERENCE PROCEEDINGS

[1] Ghezzi, A., Manotti, J., Moiana, D., Ventresca, M. (2024). The Evolution of Entrepreneurial Support
Organizations during Industry Emergence: Evidence from the UK Space Economy”. In: Proceedings of
the XXXV Riunione Scientifica Annuale AilG, Palermo, Italy, 10-11 October 2024.

[2] Ghezzi A., Balocco R., Rangone A. (2010). How a new distribution paradigm changes the Incumbent’s
core resources, competences and capabilities endowment: the case of Mobile Network Operators and
Application Stores. In: Proceedings of the XXI Riunione Scientifica Annuale AilG, L’Aquila, Italy, 14-
15 October 2010.

[3] Ghezzi A., Balocco R. (2010). A Value Network perspective study on the Italian Mobile Content
Market. In: Proceedings of the XXI Riunione Scientifica Annuale AilG, L’Aquila, Italy, 14-15 October
2010.

OTHER PUBLICATIONS
= SELECTED EUROPEAN COMMUNITY DELIVERABLES

[1] ETICS (Economics and Technologies for Inter Carrier Services), Work Package 3: Economy &
Regulation, Deliverable 3.5 (2013). Final Business Model Analysis. Research deliverable.
https://www.ict-etics.eu/publications/deliverables.html

[2] ETICS (Economics and Technologies for Inter Carrier Services), Work Package 3: Economy &
Regulation, Deliverable 3.4 (2012). Business, legal and socioeconomic impacts. Research deliverable.
(Editor del deliverable). https://www.ict-etics.eu/publications/deliverables.html

[3] ETICS (Economics and Technologies for Inter Carrier Services), Work Package 3: Economy &
Regulation, Deliverable 3.3 (2011). Financial/Economic Dynamic Analysis. Research deliverable.
https://www.ict-etics.eu/publications/deliverables.html

[4] ETICS (Economics and Technologies for Inter Carrier Services), Work Package 3: Economy &
Regulation, Deliverable 3.2 (2010). Potential business model analysis and requirements. Research
deliverable. https://www.ict-etics.eu/publications/deliverables.html

[5] ETICS (Economics and Technologies for Inter Carrier Services), Work Package 3: Economy &
Regulation, Deliverable 3.1 (2010). Business and legal framework for Network Interconnection.
Research deliverable. https://www.ict-etics.eu/publications/deliverables.html

= SELECTED PRACTITIONER PUBLICATIONS
[1] Cavallo, A., Ghezzi, A. (2019). Dall’Open Innovation all’Open Integration: il caso Dedagroup.

EconomyUp, 3 luglio 2019: https://www.economyup.it/blog/dallopen-innovation-allopen-integration-il-

caso-dedagroup/
[2] Cavallo, A., Ghezzi, A. (2019). Aziende e innovazione: 1’Open Innovation si evolve, ¢ il momento

dell’Open Integration. EconomyUp, 7 Giugno 2019: https://www.economyup.it/innovazione/aziende-e-
innovazione-lopen-innovation-si-evolve-e-il-momento-dellopen-integration/

[3] Ghezzi, A., Cavallo, A. (2018). Business model digitale, ’importanza dei Lean Startup Approaches.
Startupbusiness, 16 ottobre 2018: https://www.startupbusiness.it/business-model-digitale-limportanza-
dei-lean-startup-approaches/97736/

[4] Ghezzi, A., (2017). Startup, perché ¢ importante avere una strategia complessiva (oltre il modello di
business). EconomyUp, 3 Novembre 2017: https://www.economyup.it/startup/startup-perche-e-
importante-avere-una-strategia-complessiva-oltre-il-modello-di-business/
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[5] Ghezzi, A. (2017). “Cultura da startup”: che cosa significa e come ricrearla in Italia. EconomyUp, 20
Ottobre 2017: https://www.economyup.it/startup/cultura-startup-pragmatica-che-cosa-significa-e-come-
cercare-di-ricrearla-nel-nostro-ecosistema/

[6] Ghezzi A. (2017). Quanto vale I’ecosistema startup hi-tech italiano? Startupbusiness, 17 luglio 2017:
https://www.startupbusiness.it/quanto-vale-lecosistema-startup-hi-tech-italiano/93334/

[7] Ghezzi, A. (2017). Crowdsourcing, come abilitare 1’innovazione che arriva da fuori facendo leva sulla
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